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What a difference a capital letter makes! 


With a lower-case “‘c’’, coke means a certain type of fuel—and 


nothing else. 


With an upper-case “C”, Coke means Coca-Cola—and nothing else. 


It is perfectly understandable that people not directly concerned 
often forget this distinction. But what may seem to you a trivial 
matter is a vital one to us. For the law requires us to be diligent in 


the protection of our trade-marks. 


Hence these frequent reminders. 


Your co-operation is respectfully 
requested, whenever you use 
either Coca-Cola or Coke in print. 


*Coke =Coca-Cola 
Both are registered trade- 
marks that distinguish the 
same thing—the product of 
The Coca-Cola Company. 


THE COCA-COLA 


COMPANY 


COPYRIGHT 1950, THE COCA-COLA COMPANY 
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lowa Editor Tells of 


Developing farm coverage, and especi- 
ally farm pages, for the average small 
daily newspaper, it seems to us in Spen- 
cer, requires no particular talent nor 
wisdom. 

The successful development of a satis- 
factory farm page does require plenty 
of hard work, consistent effort and the 
willingness to spend some money on the 
page. 

When an editor, or publisher, however, 
approaches the problem of getting out a 
farm page from a sense of a grudging ad- 
mission that he ought to have a farm 
page but “let’s get it as cheaply as 
possible” he is very apt to turn first of 
all to the multitudinous free “releases” 
from various sources. 

RELEASES ALONE UNPOPULAR 

Some editors simply turn over these 
releases to a girl or boy in the office 
with instructions to write heads and send 
the stuff out to the back shop. 

That policy inevitably results in pro- 
ducing a farm page which interests no- 
body and is read by the same number of 
persons — that is, none. 

Not that many of these releases do not 
have merit. They do. And especially we 
toss an orchid to Iowa State at Ames 
for the weekly (or oftener) releases on 
farm topics. 

My point is that even these releases 
should not be allowed to take the place 
of farm news of our own community, 
written about our own farmers. Many 
times the ISC releases give us a valuable 
tip which we take pains to develop from 
a local angle. 

Must Have Starr Man 

In order to follow this policy there 

must be available a competent staff man 
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Developing Farm Coverage 


By P. S. Canfield, Editor, Spencer Daily Reporter 


who has as one of this principal chores 
the duty of concentrating on the farm 
page. 

In the case of the Spencer Daily Re- 
porter we have a man assigned to the 
farm coverage. This man’s daily run em- 
braces the local Farm Bureau office, the 
Triple A office, the farm loan agencies 
and similar headquarters. Incidentally our 
man is also handy with the Speed 
Graphic. 

This same man on each Monday and 
Wednesday afternoon is released from 
any and all other duties and actually gets 
out into the territory covered by the 
Reporter. He visits with individual farm- 
ers. He strives to get better acquainted 
with everything connected with farms, 
farming and farm problems, right here 
in our area. 

ALERT FOR FEATURES 

He keeps alert for feature stories, 
human interest items and so on as well 
as the mine run of farm news about 
crops. Whenever possible he takes a 
picture of some person or persons on the 
farm and we run the picture. 

In brief we have tried to localize and 
humanize the farm pages and take off 
of them the curse of stereotyped same- 
ness which is bound to mark farm (or 
any other special pages) when canned 
releases alone are used. 

This costs us a little money in salary 
and mileage. And, at first, there was 
little evident return for the money spent. 

When we started our farm page last 
spring it was not always easy to see that 
the money and time were being well 
spent. 

EvmENCE OF WISE SPENDING 
Since then, however, we have actual 


3 


it 
i: 
: 
i 
3 
; 
4 
| 
ab 
: 
} 
— 
af 
At 
| | 
re 


and concrete evidence that the spending 
was wise. 

In the first place, from one farm 
page each week (on Monday) we have 
literally been forced to print two such 
pages each week (Monday and Friday). 

This development came from two 
sources of impulse. One was the demand 
of the farmers themselves. The other was 
from advertisers who, in growing num- 
bers, demanded space on the farm page. 

Then we were further comforted when 
our rural circulation man started coming 
in with reports that starts were easier to 
get in the rural areas and that renewals 
were nearly automatic. 

This latter statement is confirmed by 
a check of our circulation which has 
shown a healthy and continued growth 
in the rural areas. 

RESULTS ARE PLEASING 

These results are, naturally, pleasing 
to the business office and to us. 

Our greatest satisfaction (in the edi- 
torial department) however, is in the 
increasing friendliness we encounter from 
our rural friends and the continuing wel- 
come our farm pages are getting. 

All I have written is nothing new, I 
think. It is simply a matter of applying 
what every editor knows or should know. 
That, plus the willingness to gamble 
just a little on the end result, will in- 
evitably result in building more com- 
plete and satisfactory coverage of farm 
news. 

And what newspaper in Iowa could 
possibly figure it did not need the sup- 
port of the surrounding farm area? And 
what newspaper in this highly agri- 
cultural state does not owe the farm ele- 
ment the best possible coverage on the 
vitally interesting subject of farm news? 


A. L. Gauthier Dies in December 

Albert L. Gauthier, 58, editor of the 
Adams County Free Press, died follow- 
ing a heart attack December 24. 

Mr. Gauthier had been with the Free 
Press 42 years, the last 25 as editor. He 
was a member of the Iowa Press as- 
sociation board of directors. 

Two of his sons, Paul and Robert, will 
take over management of the paper. 
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Country Papers Belong 
To People of Community 


By Moore 
Editor, Ackley World-Journal 

You will note in the masthead above 
that no reference is made to ownership 
of the World-Journal. 

In a very real sense no individual can 
own a newspaper. Of necessity it belongs 
to the community. Yes, this newspaper 
belongs to all of you regardless of 
whether you're a regular subscriber or 
not because it’s the only organ which 
relates the hundreds of little events which 
make up your life in Ackley and vicinity. 

To see your name in a metropolitan 
newspaper, you must enjoy the most 
spectacular kind of success or suffer the 
most abject type of failure. To read your 
name in the World-Journal, you have 
only to join a local club or visit a friend 
in a neighboring town. 

Since most of us do not lead spec- 
tacular lives, this may be the only place 
where your entrance into the world, 
life and death will be reported. 

This is YOUR newspaper. See that 
it does the job which you want done. 

If you belong to a church, social 
or civic club which has been overlooked, 
let your editor know. He is your servant. 
If he makes a mistake, tell him about it. 

Above all else, he will try to be fair 
and just in his reporting of the news; 
however, should he slip, be outspoken in 
your criticism. He will have deserved it. 


For Competent and 
Honest Service It's 


214 National Loan Building 
Moorhead, Minnesota 


If You Want to Sell 
or Buy a Newspaper 


THE IOWA PUBLISHER 
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By Ruth Jackson 
SUI Bureau of 
Newspaper Service 

Most employes on Iowa weeklies and 
small dailies receive legal holidays off 
with pay, according to the 1949 wage 
and salary survey conducted by the 
Bureau of Newspaper Service, State Uni- 
versity of Iowa School of Journalism. 

The study also showed that most 
papers grant a week or more paid va- 
cation to their employes each year and 
are generous with paid sick leave. 

Only 25 per cent of the papers sur- 
veyed had a bonus or profit-sharing plan 
in operation, however. 

116 Repvies USABLE 

Usable questionnaires were returned 
from 116 Iowa newspapers. These pa- 
pers were divided into three groups: 72 
papers in towns and cities under 3,000 
population; 35 papers in cities between 
3,000 and 10,000 population, and nine 
papers in cities of 10,000 population or 
more. 

A breakdown of the answers into per- 
centages appears in the table accompany- 
ing this article. 

Employes on most newspapers sur- 
veyed received some holidays off with 
pay. Ninety-two of the 116 papers grant- 


10,000 and over. 
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Community Press Survey Shows 


TABLE OF EMPLOYE BENEFITS 


Percentage of newspapers giving holidays with pay, vacation with pay, sick leave with 
pay and bonuses, for the 116 newspapers reporting and for the three population 
groups: towns and cities under 3,000; cities from 3,000 to 10,000, and cities of 


Bonus and Profit Sharing Plan 


ed five or more holidays off each year, 
and an additional 17 papers gave at least 
one holiday off, making a total of 109, 
or 94 per cent. 

Paid vacations were reported by 105 
newspapers (91 per cent), and answers 
indicated that all of these papers granted 
at least a week’s vacation. In some in- 
stances the amount given ran up to 
18 days, but the most frequent answer 
was one week. 

INDEFINITE Sick LEAVE 

Among the 99 publishers (85 per cent) 
reporting that they gave sone sick leave 
with pay, many were indefinite about the 
time allowed. “No limit” or “reason- 
able length of time” were frequent an- 
swers. Those publishers who did specify 
a definite time limit usually mentioned 
from one to two weeks as the time al- 
lowed fer sick leave. 

Four publishers, however, said that 
they had allowed up to 30 days of sick 
leave with pay. One of these papers did 
not give any paid vacation. One pub- 
lisher in a town of 765 said that he 
could grant two weeks’ sick leave on full 
pay and six weeks’ additional leave on 


72 papers 35 papers 9 papers 


All papers — under 3,000 to 10,000 

(116) 3,000 pop. 10,0006 and over 
“% giving some holidays with pay 94% 96% 91% 89% 
“% giving some paid vacation 91% 89% 91% 100% 
“ giving some paid sick leave 85% 86% 83% 89% 
% giving some kind of bonus 25% 21% 31% 33% 
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half pay. Another paper gave a month’s 
sick leave on half pay. 

Many publishers mentioned that they 
had had no trouble with. their sick leave 
arrangements — that no employes had 
abused the generous paid leave. 

Favor CuristMas Bonus 

Of the 29 publishers who reported 
giving some sort of bonus, most speci- 
fied Christmas presents as the type of 
plan used. These were typical Christ- 
mas gifts: 

1. “End-of-year” bonus of $100 to 
three long-time employes, newspaper in 
city of 2,400. 

2. Christmas bonus of $10 for each 
year employe has been with paper — 
town of 1,500. This paper “hasn’t had 
to fire anyone for a 15-year period.” 

3. One week’s pay extra at Christmas. 
This was used by several papers. 

4. Back shop payroll allowed to run 
35 per cent of gross income; if payroll 
is under this the remainder is divided 
among the shop personnel at Christmas. 
The paper in a city of 2,000 which re- 
ported this said that for the last two 
years the shop payroll has been running 
45 per cent of gross, however. 

Other bonus and profit-sharing plans 
mentioned included: 

1. Employes receive 2 per cent of total 
income for year, with 1 per cent ad- 
ditional for each five years worked — 
paper in city of 7,000. 

2. Semi-annual bonus paid from fund 
built up by 10 per cent of monthly net 
income, after depreciation. City of 7,000. 


3. Advertising manager gets bonus 
based on production and sales. This plan 
was mentioned by several newspapers. 
On one paper he gets $5 per 100 
inches of advertising over 1,300 inches a 
week. 

4. Front office employes only share 
this bonus: each employe gets 6 per cent 
of his annual salary, payable at the 
close of the fiscal year, provided 6 per 
cent also has been earned for capital 
during the year. City of 19,000. 

Newspapers that had no bonus or pro- 
fit-sharing plan occasionally were re- 
ported to have hospital insurance pro- 
grams for their employes. These usually 
operated after a year or more of em- 
ployment. 

One publisher stated flatly, “We have 
no profit-sharing plan because we have 
NO PROFIT.” 


Journal Adds Correspondents 

The Knoxville Journal has added Miss 
Malvina Neeley and Mrs. Lanell Row- 
land to its correspondence staff. 


Union Celebrates 70th Year 

Sioux City Typographical union 180 
observed its 70th anniversary with a 
banquet in December. The organization 
was formed in the composing room of 
the Sioux City Journal in 1879. 


Clarinda Groups Hear Don Reid 
Don Reid, managing director of the 

Iowa Press association, spoke to civic 

organizations in Clarinda in December. 
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especially for you 


a guide for valuing your job printing ... 
one that gives you correct valuations without 
endless figuring. 
Make 1950 a profitable year for your job 
printing department. 


WRITE TODAY FOR FREE TRIAL 


PORTE PUBLISHING COMPANY 


SALT LAKE CITY 5, UTAH 


THE IOWA PUBLISHER 
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Editor Boosts Weeklies 
To High School Seniors 
By Tuos. B. PoweLt, Jr. 


Editor, Anamosa Journal 


You know those books for high school 
seniors, in which the various fields of 
human endeavor are summarized and 
analyzed, as an aid to choosing careers? 

The weekly newspaper business prob- 
ably never will be described in one of 
those books as glamorous or exciting in 
the same class as making movies in 
Hollywood, chasing spies in the foreign 
service, or flying a transcontinental air- 
liner. 

The weekly newspaper business is 
looked upon by some as “small-townish.” 
It is therefore not supposed to be a 
highly-desirable choice for a high school 
senior, as his life’s work. 

There is no argument, the weekly 
newspaper is a small-town proposition. 
But we submit there is nothing deroga- 
tory, at the halfway-point of the twen- 
tieth century, about the small-town. 

Actually, after last week, we are con- 
vinced that the small-town and its en- 
virons are the seat of more old-fash- 
ioned, neighborly, good manners than 
are to be found in the supposedly more- 
glamorous, more-delightful-to-live-in big- 
ger city. 

And we are likewise convinced that 
the weekly newspaper offers what is, in 
its way, a journalistic reward more mean- 
ingful and more to-be-sought-after than, 
let us say, that of the radio commentator 
whose voice is heard by a larger audi- 
ence than the community newspaper 
can ever achieve. 

Here’s what happened last week. 

A farmer at Olin wrote a letter to 


KEEP YOUR POWDER DRY 

The Wise Publisher Plays Safe 

with Permanently Bound Files 

Custom Built and Guaranteed 
PRICES ON REQUEST 

O. J. FORMAN COMPANY 
MONMOUTH, ILLINOIS 
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thank us for the story about the way 
his neighbors harvested his corn while 
he was in the hospital. 

A farmer's wife at Antioch dropped 
in to the office to thank us for the way 
we “wrote up” the story about the neigh- 
bors, the telephone office, and the Ana- 
mosa fire department saving their home 
from fire. 

And two Anamosa people made a 
point of telling us that our pictures of 
them “weren't half bad.” 

But the point we're making is not to 
boast about how many compliments we 
got last week, or the week before. 

The point is that although we appre- 
ciate compliments, we don’t consider our- 
selves any different from anyone else in 
that respect. 

The point is that we're proud to be 
a part of a community sufficiently 
“small-townish” that its residents pass 
on compliments — not just compliments 
to the newspaper, but to anyone the 
residents feel are deserving of compli- 
ments, 

The high school senior can do worse, 
in his choice of a career, than to pick 
a business in an unglamorous small town. 
Glamour is fine, but sincere neighbors 
are more durable. 


Leader Changes Body Type Face 

The Schleswig Leader has changed 
from Century to Excelsior body type. 
The new type face is set in 8-point on a 
9-point slug. 


Finsness Joins Upper DM Staff 

Stanley E. Finsness of Mankato, Minn., 
has joined the staff of the Upper Des 
Moines Publishing co., publisher of the 
Algona Upper Des Moines. Mr. Finsness 
is a graduate of the journalism school of 
the University of Minnesota. 


PUBLICATIONS FOR SALE 


Sound weeklies grossing from $7500 to 
$30,000. Down payments as low as 
$2500. Have buyer ready to pay nearly 
$30,000 down on good Iowa county seat 
paper. Herman H, Koch, Newspaper 
Broker, 2610 Nebraska St., Sioux City, Ia. 
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THE IOWA PUBLISHER 


And the Bulletin of the 
Iowa Press Association 


Published monthly at Iowa City, Iowa, by the 
State University of Iowa School of Journalism 


Edward F. Mason, Editor 
Mary Hamblin, Assistant 


Associate Editors: Don J. Reid, manager of 

the Iowa Press Association; Lester G. Benz, 

Mitchell County Press and Osage News, pres- 
ident of the Iowa Press Association 


Officers of the Iowa Press Association 
Lester G. Benz, Mitchell County Press 
and Osage News . President 
Paul C. Smith, Rock Rapids Reporter 
Vice-President 
S. E. Tennant, Colfax Tribune 
Recording Secretary 
Carl E. Sexauer, Ogden Reporter; Treasurer 
Don J. Reid, Des Moines; Managing Director 
L. B. Watt, Grinnell Herald-Register 
Advisory 
Board of Directers: Ralph E. Shannon, Wash- 
ington Evening Journal; John R. Burrows, 
Belle Plaine Union; Duane E. Dewel, Algona, 
Kossuth County Advance; A. L. Gauthier, 
Corning, Adams County Free Press; R. P. 
Strauch, Elgin Echo; Lloyd A. McCutcheon, 
Sibley Gazette-Tribune. 


PLAIN WRITING IS AN ART 
The importance of plain writing need 
not be urged on most Iowa editors. They 
usually say what they mean, and it can 
be understood. They have taken a 


definite rebound from the style of a 
generation or two ago, which was full 
of sound and fury and rhetorical flour- 
ishes. 

Writing can be both an art and a 
utility. But for the newspaper, if one 
has to choose, it is a utility. The writer’s 
purpose is not to show how well he 
can write but to make people understand. 

The problem of plain writing is not 
merely local and national, but is world- 
wide. This was brought home recently 
to students at the State University of 
Iowa and Iowa State college by Dr. 
Frank C. Laughbach, the missionary of 
literacy, who is “teaching the world to 
read.” 

He pointed out that 10,000,000 new 
people a year are being added to the 
number of those who can read but that 
there is a great vacuum of plain writing 
for their use. Writers of other lands have 
been even more verbose and obscure 
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than they have here. The educated people 
have written for one another. 

Much of the world’s misery results 
from a lack of information. If people 
knew how to farm better, how to drain 
and water and use their soil, how to dig 
wells, how to combat disease, they would 
be better off. This fact is the basis for 
a comprehensive report by the United 
Nations on what needs to be done. And 
plans are being laid for doing those 
things. But everywhere the people will 
have to be told, in words they can un- 
derstand. 

One of our neighboring publishers’ 
magazines the other day bemoaned the 
fact that people were ignorant concern- 
ing the most ordinary public affairs. They 
didn’t even know how many counties 
there were in the state. Such ignorance, 
the paper contended, was a threat to the 
newspaper business. “Every issue of every 
newspaper imparts education, but only 
educated can understand it.” 

Ignorance is not primarily a threat to 
the newspapers; it is a challenge. If 
people do not understand, the editor has 
a great opportunity to make them un- 
derstand. If they did not learn enough 
at school they will have to learn more 
from the newspaper. 

And if the editor yearns for creative 
achievement, there is no higher achieve- 
ment than to bring a gleam of new light 
into a closed mind. Plain writing is keen 
writing, and it lets the light in. 


CORRECTION 

In the December issue of the Pus- 
LISHER Carl Hamilton, editor of the 
Hardin County Times, should have been 
credited with the editorial “Influence of 
a Newspaper,” rather than George R. 
Stauffacher. 

The error occurred in the same issue 
featuring a story on a newspaper's 
sources of error. Our face is properly red. 


W. Earl Hall on ASNE Board 

W. Earl Hall of the Mason City Globe 
Gazette is a newly elected member of 
the board of directors of the American 
Society of Newspaper Editors. 


THE IOWA PUBLISHER 


A 4 a 

4 
& 
i 
4 
al 
3 
3 

i 


The Editors Say —— 


Typesetting machine operators are the 
most useful persons on earth. They serve 
to accept the blame for everything a 
writer does that turns out to be mis- 
spelled or inaccurate.—Deemer Lee, Es- 
therville Daily News 

% * 


Few newspaper offices have “office 
hours” where subscription payments are 
concerned.—J. G. Lucas, Madrid Register- 
News 

* 


Photography can be a puzzling science 
even for the most learned professional, 
but it seems the most confused novice of 
the year lies right here in Decorah. He 
bought some flashbulbs from a Decorah 
drugstore to try out a new camera on 
members of his family one night. The 
next morning he dashed breathlessly 
back to the drugstore and left the car- 
ton of used bulbs TO BE DEVELOPED! 
—L. Dale Ahern, Decorah Public Opinion 


* % * 


The Eagle and dozens of other Iowa 
newspapers would like to get back in the 
cooking school business again since the 
war is over and merchandise shortages 
no longer plague us. Why doesn’t the 
Farm Bureau get together with Don Reid, 
managing director of the Iowa Press as- 
sociation, and start these schools on a 
state wide basis designed primarily to 
promote the sale of Iowa farm products? 
—M. B. Crabbe, Eagle Grove Eagle 


% 


Here’s another story about . . . well, 
if you're interested, you can read it for 
yourself; : 

The managing editor of the newspaper 
was very explicit in his instructions to 
the cub reporter, and among other things 
he emphasized that names must be ob- 
tained in writing all items. 

“In fact,” he continued, “names are 
essential.” 

Later the cub reporter handed in the 
following item: 

“Last night, lightning killed three cows 
belonging to Ike Davis northwest of 
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town. Their names were Rosie, Isabel 
and Mabel.”—Jean Strong, Center Point 
Independent 


* * 


There is a story going the rounds of 
the press which tells of the young daugh- 
ter of a radio announcer who, called upon 
to say grace at a family dinner, bowed 
her head and said in loud, clear tones, 
“This food comes to us through the 
courtesy of Almighty God.”—Adams 
County Free Press 


Editor Fred Hill told us at the press 
women’s conference in Red Oak that 
every large mail order house has access 
to all the small town newspapers through 
private subscriptions. They check them to 
see which towns are not being adequately 
supplied with local business advertising 
—and then flood those communities 
with hundreds and thousands of enticing 
catalogs.—L. S. Heins, Redfield Review 

* of 

In all the years I've been in the news- 
paper business, I always get a big kick 
when people say something in my pres- 
ence that is obviously “off the record,” 
then let out a gasp and say, “For 
heavens sake, don’t put that in the 
paper.” The fact is that if every editor 
put in the paper all he knew of what is 
going on in his community, he would 
have more libel suits filed against him 
than he could defend in several terms 
of court. There might be a few divorce 
actions and assorted other upheavals of 
more or less serious nature. No, no editor 
tells all he knows —not by a jugful.— 
G. W. Beveridge, Wright County Monitor 


They Didn’t Like The Change! 

The Forest City Summit recently an- 
nounced that its publication schedule 
would move back half a day, but sub- 
scribers, used to receiving the paper on 
Thursdays, complained so loudly that 
Publisher Benjamin F. Carter, Jr., sub- 
sequently announced, “. . . so you will 
get it Thursday again. We are glad that 
you look forward to each issue with so 
much enthusiasm.” 
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23,000 Reprints Made 
Of George Mills’ Story 


George Mills, staff writer for the Des 
Moines Register and Tribune, scored a 
direct hit to the hearts of thousands 
with his story “How Four Teen-Agers 
Met Death” after the fatal automobile 
accident near Hampton in November. 

The demand for reprints of his ar- 
ticle has been great. L. W. McGuire, 
assistant promotion manager of the Des 
Moines Register and Tribune writes: 

We are today getting the third print- 
ing off the press to satisfy a demand 
which will exceed 23,000 when all pres- 
ent orders are filled. The larger part 
of the distribution took place through 
the Des Moines Safety Council, Farm 
Bureau, Iowa Commissioner of Public 
Safety and insurance companies. Ten 
of the latter have ordered in amounts of 
200 to 1,500 copies. 

Approximately 400 requests have been 
received from individuals, schools, public 
officials and civic organizations in 
amounts ranging from single copies to 
50. Northern Illinois Teachers college, 
DeKalb, ordered 525. 

In our original offer, made in a page 
one box the Sunday following publi- 
cation, we gave individuals a copy if 
their request included a_ self-addressed 
stamped, envelope. Schools, officials, 
and civic groups were offered up to 25 
and 15 cents. Any additional amounts 
as well as any orders from business firms 
are on the basis of 1% cents a copy. 

This program has been followed for 
the most part, although all people do not 
read the rules and regulations carefully. 
In such cases we attempted to the best 
of our ability to grant their requests, 
sending a bill for the large amounts. 

Written requests came from people 
coast-to-coast. There were a good num- 
ber of law enforcement officials who 
ordered, evidently with the intent of us- 
ing the reprint as a lesson for offenders. 
Patrolmen, mayors, and justices of peace 
were among this group. The individual 
requests seemed to come from all types 
otf people, ranging from irterested public 
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spirited citizens to mothers and fathers 
of teen-agers. One parent admitted her 
children were too young to drive now, 
but wanted a copy to show them later 
when they would be taking the wheel. 

We feel the reprinting and distribution 
of the story is one of the best minor 
promotions we have attempted in recent 
years, primarily because it may help 
cut down the awful death toll on our 
highways. It’s probably nothing but a 
coincidence, but the highway death total 
was running ahead of last year at the 
time the story was published but fell 
behind in subsequent days, according to 
the office of public safety. 

On the more selfish side, we feel that 
Mills’ story was a distinct credit to our 
newspapers as well as himself and the 
widespread distribution is bound to re- 
flect this credit. 


Judge Uses Paper Files 


To Decide Court Case 


A Council Bluffs judge used Nonpareil 
reports of the weather to settle a suit in 
municipal court. 

A local man had sued for alleged non- 
payment of a feed bill, testified in a civil 
case that the feed had never been de- 
livered. 'The feed man said that at the 
time “the snow was so deep that no 
truck could make such a delivery.” 

The judge checked the microfilm of 
the Council Bluffs Nonpareil stories for 
a period of 10 days prior to the date of 
the alleged delivery and reported that 
he found “no record of any appreciable 
snow in Council Bluffs during that per- 
iod.” 


The feed man lost the case. 


Henry Speaks to State Groups 

John M. Henry, Des Moines Register 
and Tribune, spoke at four state press 
meetings during January. January 6 he 
addressed the Missouri group, January 13 
the Utah Press, January 20 the Michi- 
gan State Press association, January 21 
the Minnesota Editorial association con- 
vention. 
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TV No Threat to Press 
As Advertising Medium 


Newspapers need have no fear of tele- 
vision competition as an advertising med- 
ium, Des Moines Register and Tribune 
executives told University of Iowa ad- 
vertising majors at a recent meeting. 

The speakers quoted a new survey as 
showing that where television receiver 
sets are most numerous, newspaper cir- 
culation is on the increase. According to 
Account Executive J. W. Beard, we'll 
still be reading newspapers 10 years 
from now “if our eyes will stand the 
gaff.” 

Eight members of the Register and Tri- 
bune advertising staff participated in the 
meeting’s afternoon and evening sessions 
Dec. 7. The School of Journalism ar- 
ranged the conference for discussion of 
cwrent advertising interests and _prob- 
lems. John V. Lund, associate profes- 
sor of advertising at SUI, presided. 

Headed by Charles J. Feldman and 
Forrest R. Geneva, managers of national 
and local advertising, respectively, the 
Register and Tribune group held panel 
discussions and spoke informally. 

“If I had a son graduating from col- 
lege this June, I would give him this bit 
of advice,’ Feldman said. “Be selective 
about your employer. Make sure he is 
stable and sound.” The employer can af- 
ford to make mistakes, he said, but the 
employe may find mistakes costly in 
years wasted. 

Advertising is approaching a_profes- 
sional status, Feldman added, and the 
advertising student should be prepared 
to serve an apprenticeship the same as a 
medical intern. 

Geneva emphasized the importance of 
“selling yourself.” The first impressions 
are usually the most important and the 
subjective element is vital in this initial 
contact, he said. 

Highlight of the evening session was 
a film designed to sell national adver- 
tisers on Iowa as a market. A second 
film directed at selling manufacturers de- 
picted efforts of Younker Bros., Inc., de- 
partment store firm, in selling goods in 
Iowa. 
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Six of the eight-man delegation from 
Des Moines were graduates of the Uni- 
versity of Iowa who are now employed 
by the Register and Tribune. 

They are Louis M. Rich, assistant man- 
ager of national advertising; Leonard I. 
Petersen, account executive in charge of 
grocery ads; Leonard I. McGuire, assist- 
ant manager of the promotion depart- 
ment; J. W. Beard, account executive 
for toiletries and drugs; Dene Carney, 
salesman for local display advertising; 
and Bill Munsell, manager of the mer- 
chandising division of national advertis- 
ing. 

Carney was 1948-49 business manager 
of the Daily Iowan, university student 
publication, while Munsell sales 
manager of the Iowan’s advertising staff. 


Unusual Features in Express 

Three unusual features by Dudley Reid 
appear in his West Des Moines Express. 
These include original poetry, “Old 
Time Letters” written by Mr. Reid to 
boyhood friends, and the “Story of West 
Des Moines,” a series of stories about 
local personalities and firms. 


Reporter Issue Makes E & P List 

The Spencer Daily Reporter's Septem- 
ber Clay County fair edition was listed 
by Editor & Publisher as one of the 
“Huge Editions” for 1949. This issue of 
the Reporter contained 96 pages. 


Drive Nets 3,200 Subscriptions 

The Marion Sentinel’s recent subscrip- 
tion campaign brought 3,200 renewals 
or new subscribers. 


METRO newspaper seavice 


80 Madison Ave., New York 16, N. Y. 
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APA Survey Shows Growth 
Of National Advertising 


Volume of national advertising in 
September was probably greater than 
any month in history, and definitely 
greater than any month in the last 15 
years, according to statistics compiled by 
the American Press association. 

Total lineage in weeklies for Septem- 
ber, 1949, was 47,214,792 lines, the APA 
reports. This figure is arrived at by actu- 
ally measuring the national advertising in 
a cross-section of the nation’s weeklies. 
Dollar volume for the month is estimated 
at $1,652,518. 

This volume amounts to an increase 
of 73% in dollar volume over Septem- 
ber, 1948, and more than double the 
volume for September, 1947. 

The increase is largely attributed to 
greater recognition of the importance of 
weekly newspapers, and the prosperous 
markets they cover, by an_ increasing 
number of national advertisers. Another 
factor is the large amount of automobile 


advertising which ran during September, 
the leading automobile companies using 
weeklies as a mainstay of their adver- 
tising campaigns.—Mechanicsville Pioneer 
Press 


HELP WANTED 

Material for the Iowa Journalism His- 
torical Museum is needed at SUI. 

Iowa publishers who have antique 
type, volumes, issues, or similar material 
could make a real contribution to the 
museum by sending these items in. 

The PusLisHER will try to run stories 
on each item received. 


Two Daily Times Men Killed 

Jeffrey Barry, 40, son of Justin Barry, 
president and general manager of the 
Cherokee Daily Times, and Ray Hansen, 
30, were killed December 22, when a 
truck went out of control and struck the 
car in which they were riding. Both 
men were linotype operators for the Daily 
Times. 


ABIG worTH 


@ That’s the way one customer figured 
the cost of telephone service after a 
week’s study. 


That week showed a total of 44 local 
calls—to the grocer, to the seamstress, to 
the children. They saved 183 miles—not 
to mention time, convenience and peace 
of mind—and averaged about two cents a 
call. 


No matter how you figure it—by the 
call—by the mile—or by things accom- 
plished—your telephone service today is 
a bigger bargain than ever before. 


NORTHWESTERN BELL TELEPHONE CO. 
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News Carriers Celebrate 


A Successful Experiment 

The first annual Christmas party of the 
Crawford County Press newsboys’ and 
newsgirls’ association was held in Decem- 
ber in Prairie Du Chien, Wis. Part of 
the story, as found in the Press, follows: 

The party marked the first anniversary 
of a highly successful experiment -- an 
experiment which was unique in the 
weekly newspaper field. 

The Press in December, 1948, inaug- 
urated a newsboy force by sending two 
boys out on Blackhawk avenue on Thurs- 
day afternoon to sell papers to non- 
subscribers. Their sales the first week 
totaled 15 papers. 

At the end of the third week, six boys 
were selling copies of the Press, and the 
total number of Presses sold was 230. 
From there the newsboy sales and the 
sales force began to snowball. 

The boys and girls at the party were 
told by the publisher that at present, 
nine city newsboys and 12 out-of-town 
newsboys and girls were selling a total 
of 700 copies of the Press every week. 


Mechanical Conference 
Set for March 4-5 at SUI 


The second annual mechanical con- 
ference for back shop employes on Iowa 
weekly papers and small dailies will be 
held at the State University of Iowa 
March 4 and 5. 

Co-chairmen of the conference, which 
is sponsored by the School of Journalism, 
will be James Morrison and Henry Af- 
rica. Morrison is head of the newspaper 
production laboratory at SUI and Africa 
is a lecturer. 

Demonstrations of new equipment and 
other events are planned for the two- 
day meeting. Approximately 150 persons 
attended the first annual conference last 
year. 


YOUNG, MARRIED VETERAN, UNIVERSITY 
of Kansas graduate, with newspaper ex- 
perience on small daily desires job on 
weekly paper. Received degree Aug. 8, 
1949. Write or call Larry Funk, 744% 
Custer, Tel. 7-1209, Salina, Kansas. 
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Iowans Included on Inland’s 
Chairmen and Committee List 

1950 service chairmen and committees 
of the Inland Daily Press association in- 
clude several Iowans. 

The Iowans, appointed by President 
Oscar S. Stauffer, are Robert K. Beck, 
general manager Centerville Iowegian, 
chairman of “Younger Inlanders” com- 
mittee; Lewis A. Warren, publisher Oel- 
wein Register, chairman of advertising 
committee; E. P. Schwartz, circulation 
manager Des Moines Register and Tri- 
bune, circulation committee. 

James W. Wilson, publisher Carroll 
Times-Herald, chairman of mechanical 
committee; Ralph E. Shannon, publisher 
Washington Journal, news-editorial com- 
mittee; Fred M. Pownall, publisher Iowa 
City Daily Iowan, the Inland’s repre- 
sentative on the American Council on 
Education for journalism, journalism- 
education committee. 

Willard D. Archie, publisher Shenan- 
doah Sentinel, postal affairs committee, 
Philip D. Adler, publisher Davenport 
Times, chairman of public relations com- 
mittee. 


Seymour Makes European Trip 

Forrest W. Seymour, editor of editorial 
pages of the Des Moines Register and 
Tribune, is one of 17 editors of United 
States newspapers who went to Europe 
in January to study the European Re- 
covery Program. 


WE HAVE A CASH BUYER 


for a good newspaper in Iowa 
County Seat Town 


Business 
PAUL DEE CO. 
Opportunities 


8th & Phillips Sioux Falls, $. Dak. 
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So The People 
May Know 


When the anti-trust lawyers filed their suit to put A & P 
out of business, we published a series of newspaper advertise- 
ments giving our side of the case. 


The anti-trust lawyers immediately protested, saying we 
ought not to try our case in the newspapers. 


Every week millions of American housewives patronize 
A & P stores. It would certainly be very damaging to our 
business if they believed all the allegations of the anti-trust 
lawyers. Many of them would not want to deal with the kind 
of people we are charged with being. And, if we were that 
kind of people, we would not blame them. 


While the anti-trust lawyers say that we should not tell 
the public our side of the case, they are making speeches all 
over the country and on the radio and television, and giving 
out magazine interviews. They repeat all their charges, and 
they tell the public that the reason we are able to sell good 
food cheaper is not because of the efficiency of our operation 
but because of “unfair practices.” 


We certainly do not object to them telling their story. But 
we think the people ought to know about both sides. 


We think we have a right to protect this 90-year-old busi- 
ness which has made it possible for millions of Americans to 
get more and better food for their money, which has provided 
high-wage employment for over a hundred thousand em- 
ployees and has helped millions of farmers to improve the 
methods of distributing their products to the people. 


We are going to keep right on telling the American people 
about this suit. We think in a Democracy you have a right to 
hear both sides. 


A & P FOOD STORES 
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